
Lockscreen Advertising with 

Pabbl 



Why do we exist? 
Advertising as it should be 

We believe in the power and 
impact of beautiful, relevant 
and seamless advertising. 
 
We are a young and ambitious 
organization, pushing the 
boundaries to transform digital 
advertising. 
 



First things first 
Rewarding full- & first screen ads 

We transformed the first screen 
you see in the morning and the 
last screen you see at night into 
an interactive billboard.  
 
Our beautiful full- and first 
screen advertisements work, 
having reached CTR’s up to 5,4% 
 
So why do our users love it? You 
get rewarded for every unlock.* 
 
 
 
*Users receive equal points for every unlock to 
ensure authenticity of every click and view. 



Functionality 

1.  “Unlock” 
2.  "Interaction / open link” 
3.  “Like”   
4.  “Dislike”  
 

Swipe on the screen 
Swipe interaction-icon up 
Click on the like-icon 
Click on the  dislike-icon 
 
Users only receive points for unlocking 
 
   

- 
- 
- 
- 
 
** 

1. Unlock ** 

4. Dislike 3. Like 

2. Interaction / open link (to the website) 



Adblocker-free 
When advertising done wrong 

20% of the digital population 
installed an Adblocker in response 
to the high density of small, 
unattractive and intrusive ads. The 
opposite of what they should be. 
 
However, Pabbl faces no issue 
with Adblockers, having users 
who actively opt-in to receive 
premium lock-screen ads and by 
using a unique in-house ad server 
outside the reach of Adblockers. 



100% Viewability 
A screen you can not miss 

Being a first- and full-screen 
you have to actively swipe 
away, it is impossible to not 
see our ads when turning on 
your phone, generating 
transparent viewing analytics. 



Our reach 
Growing and growing... 

We see more and more users 
passing their Pabbl lock-screen 125 
times a day. 
 
•  54+ million monthly impressions 
•  Nation-wide reach 
•  Extend up to 2M+ unique reach 

trough our integrated Pabbl 
network partners 



User demographics 
Always listening to our users 

Being them, we created a hard 
to reach user-base full of 
millennials. More customer 
segments are catching up 
throughout the year. 

Gender 
•  Men: 
•  Women: 
 
Age 
•  13-17 years: 
•  18-24 years: 

71% 
29% 
 
 
20% 
58% 



We offer many possibilities for all 
types op campaigns. Pricing is 
based on premium CPM. 
 
All positions may be enhanced with our 
targeting options: 
•  Gender 
•  Age 
•  Interests 
•  Location (incl. hyper-local) 
•  Time of day 
•  Weather 
 
*Missing anything that better suit your needs? Let us 
know, we are ready to help. 

Solutions 
Pabbl campaigns your way 

Full-screen display Advertorial (with optional landingpage) 

Special (ask for possibilities) Pabbl Gift Shop 



Case: Metro 
With Pabbl we aim to facilitate our users 
throughout the day by pushing a wide range of 
useful content next to advertisements. For example, 
we push news-articles by Metro of TMG. The goal 
was to increase traffic to Metro and gain insights in 
user behaviour and interests, and measure their 
tendency to read news-articles. 
 
Period: 101 days 
 
Viewability: 100% 
 
CTR: 1.10% 
Clicks: 315.500+ 
 
Impressions: 28.732.463   



Case: TUI 
To increase awareness and stimulate bookings 
through lockscreen advertising, we developed 
a beautiful lockscreen campagne for TUI. This 
resulted in the following:  
 
Run-time: 19 days 
 
Viewability: 100% 
 
CTR: 0.47% 
Clicks: 4.100+ 
 
Impressions: 881,024 
 



Case: Power Unlimited 
To increase the traffic of gaming publisher: 
Power Unlimited, we added advertorials, 
targeted on users who were interested in 
gaming. Here are the results: 
 
Run-time: 48 days 
 
Viewability: 100% 
 
CTR: 1,03% 
Clicks: 3.200+ 
 
Impressions: 315.068 
 

Having	advertorials	reaching		
a	CTR	of	1,99%	



Case: Silverstone 
Silverstone added coupons to the Pabbl shop 
to attract more customers to their partycenter.  
These are the results: 
 
Run-time: 60 days 
 
Total Coupons Sold: 91 
 
Sold Bowling Coupons: 28  
Sold: Karting Coupons: 32 
Sold Lasergame Coupons: 31 



Case: Kaartje2Go 
It is a worldwide tradition to send a Christmas 
card during Christmas. To increase the amount 
of cards during this holiday, Kaartje2Go 
offered a exclusive deal in the Pabbl shop: 
Sending free cards. These are the results:   
 
Run-time: 60 days 
 
Total coupons sold: 258 
  



Case: Thuisbezorgd.nl 
Thuisbezorgd.nl offered a €3 discount coupon 
in the Pabbl shop to increase the sales on the 
website. These are the results:   
 
Run-time: 90 days 
 
Total coupons sold: 778 
  


